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This article presents the results of the research Analysis of needs in conjunction with the master's 
programme innovation management (later was changed into Innovation and Entrepreneurship 
Programme). Its intention is to test the concept of the master study programme in innovation 
management of the second Bologna degree, which is in the phase of preparation for the University of 
Primorska, Faculty of Management (hereinafter: programme IM).  
 
The research evaluates the suggested competencies for programme IM, analyses the willingness of 
companies for their integration in the programme IM and their other needs and interests in conjunction 
with the programme. With the research’s conclusions, we answered to the research question: “How to 
design a quality (market-oriented) and internationally comparable innovation management master's 
program which will qualify competent and employable postgraduate innovation experts that could be 
useful for companies?” and we formed a model programme IM. 
 
This research is based on study of four international master's programmes in innovation of the most 
innovation-capable countries of the world, which we took as examples of international best practices 
(Japan, Switzerland, Germany and England) and on the relevant standards for the accreditation and 
evaluation of higher education study programmes (SQAA).  
 
The quantitative research is based on the pattern of the fastest growing national companies according 
to the revenues from sales in 2012, so called Gazelle 2013 and some most innovative national 
companies 2013. Most of them are SMEs and innovation-active companies, which represent the 
service as well as the production sector. Using web structured questionnaire, the data were collected 
by mail, mainly by owners or managers. We studied with the descriptive statistics and hypotheses 
were checked with a correlation and regression analysis and variance analysis.  
 
The key findings indicate that all the evaluated competences for programme IM are in practice 
necessary and the companies are willing to integrate into the programme IM and educate their staff. In 
particular the companies want to train natural-science, technical and commercial-trained innovation 
experts, who are educated and trained with the cooperation of the industry, research organisations, 
entrepreneurs and business consultants. There is a significant relationship between competencies and 
innovation capability, which statistically shows that the programme IM will qualify competent 
innovation experts. Statistically these competencies have no significant effects on the willingness of 
companies to employ postgraduate innovation experts, partly due to the crisis period in the time of the 
research and maybe because of the sample specific of the research. However, in according to the other 
shown companies’ needs and interests, the findings indicate, that unemployed students and those 
without clear business-goals, could also be employed at the end of the study programme. Therefore, 
we designed an internationally comparable and useful IM model programme that could generate not 
just competent, but also employable postgraduate innovation experts.  
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